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- APPROACH IS TO CREATE NOT JUST A

~ REFLECT ITS ESSENCE AND VALUES
"THROUGH UNIQUE VISUAL CODES. MY

LOGO, BUT A SYMBOL THAT WILL BE
ASSOCIATED WITH YOUR COMPANY
AND INSPIRE TRUST AMONG YOUR
AUDIENCE.
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Hello! We are opening a vegan
café ‘Eco Bite’, and we need a logo
that will stand out and convey our
vision. The café is focused on
healthy eating and eco-friendliness,
and we want the logo to reflect this.

We are looking for something modern,
sleek, but with character, so that
customers can see that ‘Eco Bite’ is not
only about delicious food but also about a
lifestyle. Hand-drawn designs might be a
good touch to signify naturalness, though
I’'m not sure how it will look on a sign.

And yes, the logo will be used on social
media, packaging, and signage, so it
needs to be easily adaptable to all these
mediums.
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D ITS VALUES, AND
- TONE OF COMMUNICATION.

~ THIS CRE *QEs A STRONG AND
E'ORA:BLE VISUAL IMPRESSION
 THAT EFFECTIVELY INTERACTS
WITH THE TARGET AUDIENCE.

CUSTOM FONT | ADAPTATION OF
DEVELOPMENT | EXISTING FONTS

FULL-SCALE CREATION OF SELECTION AND ADAPTATION OF
AN UNIQUE FONT FOR A EXISTING FONTS TO MEET THE

BRAND, INCLLUDING ALL UNIQUE NEEDS OF THE BRAND.
LETTERS OF THE ALPHABET
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CAPTURES ATTENTION BUT ALSO
USING COLOR AS
STRATEGIC ELEMENT

HIGHLIGHTS THE UNIQUENESS OF YOUR

BRAND.
PROFOUND IMPAC
CONSUMER DECISIONS ;
= BEHAVIOR, MAKING E
* INTERACTION WIT}

BRAND MORE ME
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Orange Red Orange Red Orange Light Gray
Yellow Orange . Orange Dark Cyan
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PATTERNS

BRAND IDENTITY

. TAKING

DESIGNED

'SPECIFICS OF YOUR

USED ACROSS VARIOUS MEDIA AND

|00-150s

PRODUCTS, OFFERING EXTENSIVE
BRANDING OPPORTUNITIES. THIS MAKES
IT NOT ONL.Y VISUALLY APPEALING
BUT ALSO AN EXCEPTIONALLY
FUNCTIONAL ELEMENT OF MARKETING.
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A BRANDED CHARA \CTER IS A POWERFUL

~ TOOL FOR DEEPENING ENGAGEMENT WITH

~ YOUR AUDIENCE AND AMPLIFYING YOUR

- MARKETING MESSAGE. CHARACTERS GIVE
YOUR BRAND A VOICE AND PERSONALITY,

MAKING YOUR PRODUCTS MORE

MEMORABLE AND DISTINGUISHING YOU

FROM COMPETITORES.
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PillPlush is the sovereign of
cloud dreams, born from laughter
and childlike joy. He drifts
among sweet clouds of pink and
blue, reminiscent of the taste of
the first cotton candy stolen at a
fair. In every fragment of his
world, there's a spark of
childish mischief, transforming
the dullness nf susrudau 1ife
info a
kaleidoscope
of magic.
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He is the guardian of
seerot"mashesa furning them
into fluffy clouds re ady to
fu fill dreams. It is the
children, niihyfhexr purity
f mind and ind L

imagination, ﬁho most often
becone guests in his realn.
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JoltJester is the
embodiment of the
indomitable energu and
unbridled power of the
world of Coelum. Despite
his formidable fighting
abilities, Joltldester 1is
overly trusting and
sometimes short-
tempered.
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BRAND DENTITY: BRAND MASCOT
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| OFFER A PERSONALIZED APPROACH

1O DESIGN, INCORPORATING

EXCLUSIVE FONTS AND ORIGINAL
ELEMENTS THAT HIGHLIGHT THE
UNIQUENESS OF YOUR BRAND. EACH
BUSINESS CARD IS CREATED WITH
CONSIDERATION FOR THE SPECIFICS OF
YOUR ACTIVITY AND TARGET o
AUDIENCE, ENSURING NOT ONLY A

VISUAL IMPACT BUT ALSO
FUNCTIONALITY. .
: PROMOTIONAL MATERIALS: BUSINE;SZARDS
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PHONE: 83138443206

INSTAGRAM: @QOUIRKYQUEST

WEB: WWW.OUIRKYOUEST.COM
EMAIL: CONTACT@OUIRYQUEST.COM




UNIQUE ATMOSPHERE OF OUR CANNRBIS SHOP, WHICH 1S
STYLED IN HAWAIIAN THEME. IT IS IMPORTANT FOR THE
DESIGN TO INCORPORATE ELEMENTS OF HAWRIIAN TOTEMS,
EMPHASIZING OUR CONNECTION TO NATURE AND CULTURAL
HERITRGE. THE DESIGN SHOULD BE SIMPLE AND MINIMALIST
TO ENSURE OUR CUSTOMERS FEEL TRANOQUIL AND TRUSTING
DWARDS OUR BRAND. THE 'GREEN KRHUNR CANNRBIS' TEXT
NEEDS TO BE ERSILY READABLE AND STAND OUT RGRINST
OTHER ELEMENTS. IT IS CRUCIAL THAT THE BUSINESS
CARDS CONVEY OUR CORE IDER-BLENDING TRADITIONAL

. CULTURE WITH R MODERN RPPROACH TO CANNRBIS USE.

Y A1

ABUKDO.COM

florence stellargio.

freelance copywriter

4040 upper eastside road
bond| beach sydney 345667 sustralia

+67 9 300 4545

hello@abukoo.com
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098 323 5096 (L
0 AOPEC

-

| — 207. AENCTBYET A0 30 HOABPHA
2024 roga, He CYMMINPYETCH

C AKULWVMOHHBIMIN TOBAPAMMN

B MArasnHE.

— 207, AEMCTBYET 00 30 HORBPHA
2024 rogA, HE CYMMINPYETCHA

C AKUMOHHLIMIA TOBAPAMMWN

B MArA3NHE.
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FUR T R SABAISABAL
— 207, AEMCTBYET A0 30 HOABPHA

2024 roga, HE CYMMNPYETCH

C AKLWWMOHHBIMINT TOBAPANMMWN

B MArA3vnHE.

098 323 5096
MEHIO AAPEC
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098 323 5096 (L
MEHIO AOPEC
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207. AENCTBYET A0 B30 HOABPA
2024 NrogAa, HE CYMIMINPYETCH
C AKUMOHHBIMIN TOBAPAMIN
B MArAsnHE.

SAY SABAISABAI AND GET 20% OFF WEED ) A LN LU Hela gedo b X el 0 [

0987275096
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KIDS BE AWARE OF
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